
GOOD PERFORMANCE
IN 2018 

H I L L E  K O R H O N E N
P R E S I D E N T  A N D  C E O

F E B R U A R Y  5 ,  2 0 1 9

S T R O N G  G R O W T H  I N  R U S S I A A N D  N O R T H  A M E R I C A ,  
H E A D W I N D  F R O M  C U R R E N C I E S



G O O D  P R O G R E S S  I N  R U S S I A  
A N D  N O R T H  A M E R I C A  I N  2 0 1 8

• Net sales EUR 1,595.6 million (1,572.5), +5.7% with 
comparable currencies

• Growth driven by Passenger Car Tyres, despite the 
negative impact of a delayed summer and lower new 
car sales in Sweden and Norway. Russia +14.7%, North 
America +17.0%.

• In Heavy Tyres, good demand in core product groups.

• Operating profit EUR 372.4 million (365.4)

• Significant negative currency impact

• Raw material costs EUR/kg -1.0% positively impacted by 
currencies

• Dividend proposal EUR 1.58 (1.56) per share
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North America

New car sales +0%

Car tire sell-in +3%

Heavy tire segments *

Nokian Tyres sales & SOM

Car tire sales, pcs +

Car tire SOM +

Russia

New car sales +13%

Car tire sell-in +8−10%

Heavy tire segments *

Nokian Tyres sales & SOM

Car tire sales, pcs +

Car tire SOM +

Europe (incl. the Nordic countries)

New car sales -0%

Car tire sell-in +3%

Heavy tire segments *

Nokian Tyres sales & SOM 
(Other Europe, excl. the Nordic 
countries)

Car tire sales, pcs -

Car tire SOM -

T I R E  M A R K E T  I N  C E N T R A L  E U R O P E  G O T  H I G H L Y  C O M P E T I T I V E ,
R U S S I A  C O N T I N U E D  G R O W I N G  I N  2 0 1 8
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* Nokian Tyres’ core product segments, management estimate

The Nordic countries

New car sales -5%

Car tire sell-in +2%

Heavy tire segments *

Nokian Tyres sales & SOM

Car tire sales, pcs -

Car tire SOM -

• Lower  new car sa les in  Sweden and
Norway

• High inventory leve ls of  summer
t i res in  Russ ia and Centra l  Europe

• Winter  season started late in  Centra l
Europe and in  the Nord ic  countr ies



Q 4 :  G R O W T H  I N  N O R T H  A M E R I C A  
A N D  R U S S I A  O F F S E T  B Y  A  
D E C L I N E  I N  C E N T R A L  E U R O P E

• Net sales EUR 473.6 million (490.4), -1.0% with 
comparable currencies

• Solid growth in North America and Russia was offset 
by a decline in Central Europe

• Operating profit EUR 117.2 million (122.6)

• Raw material costs EUR/kg +4.4% compared with 
Q3/2018
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E N T E R I N G  O U R  N E X T P H A S E  O F  G R O W T H

SAFEST TIRES FOR ALL 
CONDITIONS

O U R  D I F F E R E N T I A T O R S

CONSUMER-TRUSTED 
PREMIUM BRAND

PREFERRED PARTNER 
FOR CUSTOMERS

FORERUNNER IN 
SELECTED SPECIALTY 

TIRE PRODUCTS

RESPONSIVE AND 
EFFICIENT SUPPLY 

CHAIN

HIGH-PERFORMING 
ENGAGED TEAM

We are the market leader in selected segments in the 
Nordic countries and Russia

We increase our sales by 50% in Central Europe 
in five years

We double our sales in North America in five years

Our tires are available in all major winter tire markets

We increase the EBITDA of Vianor (own) to +3% 
by the end of 2019

We increase the sales of Heavy Tyres by 50% in four years

O U R  A M B I T I O N
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G r o w i n g  
f a s t e r  t h a n  
t h e  m a r k e t :

A b o v e  5 %  
C A G R  w i t h  

c o m p a r a b l e  
c u r r e n c i e s

F I N A N C I A L  T A R G E T S  F O R  2 0 1 9 − 2 0 2 1
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G o o d  r e t u r n s  
f o r  o u r  

s h a r e h o l d e r s :

D i v i de n d  
a b o v e  5 0 %  o f  
n e t  e a r n i n g s

H e a l t h y  
p r o f i t a b i l i t y :

E B I T  a t  t h e  
l e v e l  o f  2 2 %

F I N A N C I A L  T A R G E T S  2 0 1 6 − 2 0 1 8  ( a t  s t a b l e  c u r r e n c y  e x c h a n g e  r a t e s )

G r o w i n g  f a s t e r  t h a n  t h e  m a r k e t :
A v e r a g e  a n n u a l  s a l e s  g r o w t h

o f  4 - 5 %  a t  a  m i n i m u m

H e a l t h y  p r o f i t a b i l i t y :
T h e  b e s t  o p e r a t i n g  p r o f i t  l e v e l  i n  

t h e  i n d u s t r y ,  a  m i n i m u m  o f  2 2 %  

G o o d  r e t u r n s  f o r  o u r  s h a r e h o l d e r s :
D i v i d e n d  o f  a t  l e a s t  5 0 %

o f  n e t  e a r n i n g s



Y E A R  2 0 1 8



10–12
/18

10–12
/17

Change
%

CC*
Change

%
2018 2017 Change

%

CC*
Change

%
Net sales 473.6 490.4 -3.4 -1.0 1,595.6 1,572.5 1.5 5.7

Operating profit 117.2 122.6 372.4 365.4

Operating profit % 24.7 25.0 23.3 23.2

Profit before tax 113.5 118.9 361.7 332.4

Profit for the period 96.0 94.7 295.2 221.4

Earnings per share, 
EUR 0.70 0.69 2.15 1.63

ROCE, % 23.3 22.4

Equity ratio, % 71.0 78.2

Cash flow from 
operating activities 460.0 368.3 536.9 234.1

Gearing, % -21.2 -14.2

Interest-bearing
net debt -315.2 -208.3

Capital expenditure 112.3 39.6 226.5 134.9

K E Y  F I G U R E S  2 0 1 8
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* Comparable currencies



P A S S E N G E R  C A R  T Y R E S  

• Growth driven by higher sales volumes and price/mix with comparable currencies. 
Average Sales Price with comparable currencies slightly up. 

• Operating profit negatively impacted by currencies and lower volumes in the second half 
of the year. Raw material costs -1.7%, positively impacted by currencies. Investment in 
sales and marketing in Central Europe and North America, and into scalable business 
platforms.

• Production output (pcs) +6%.

• Utilization rate of increased capacity in Finland is planned to be adjusted as the Central 
European car tire market is not as robust as we estimated a year ago.
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S a l e s  + 6 . 1 %  i n  2 0 1 8  w i t h  c o m p a r a b l e  c u r r e n c i e s

10–12
/18

10–12
/17

Change
%

CC*
Change

%

2018 2017 Change 
%

CC*
Change

%

Net sales, M€ 316.8 338.3 -6.3 -3.4 1,150.8 1,138.8 1.0 6.1 

Operating profit, 
M€ 96.5 100.9 356.5 359.9

Operating profit,
% 30.5 29.8 31.0 31.6

* Comparable currencies



27.8

17.0 0.4

Prod./
Other Cost

Cum 2018Cum 2017 Volume Price/
Mix

-10.8

Fixed
Cost

356.5

-30.7

CurrencyRaw
Material

359.9

-7.1
52.4

17.0

Cum 2017 CurrencyVolume Cum 2018Price/Mix

-57.4

1,138.8
1,150.8

+1.0%

NET SALES 

6.1%

CC  Δ

+4.6% +1.5% -5.0%

P A S S E N G E R  C A R  T Y R E S  B R I D G E  2 0 1 8
N e g a t i v e  i m p a c t  o f  E U R  3 0 . 7 m i l l i o n  f r o m  c u r r e n c i e s  o n  E B I T

EBIT

Meur Meur



H E A V Y  T Y R E S  

• Sales of agricultural tires and forestry tires increased in particular.

• Operating profit decreased due to negative currency impact, inventory valuation, 
and increased costs related to the ongoing ramp-up of new production capacity.

• Production output (metric tons) increased slightly compared with 2017.

• Production capacity in Finland will be increased by 50% in 2018−2020. 
Project proceeding in line with plan. 
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S a l e s  + 1 0 . 7 %  w i t h  c o m p a r a b l e  c u r r e n c i e s ,  g o o d  d e m a n d
i n  c o r e  p r o d u c t  g r o u p s

10–12
/18

10–12
/17

Change
%

CC*
Change

%

2018 2017 Change 
%

CC*
Change

%

Net sales, M€ 53.0 46.5 14.1 15.1 187.7 172.3 8.9 10.7

Operating profit, 
M€ 9.6 9.4 28.6 32.2

Operating profit,
% 18.0 20.3 15.2 18.7

* Comparable currencies



V I A N O R

• Net sales increased by 1.9% with comparable currencies.

• Operating profit improvement was driven by increased operational efficiency,
and better sales management. 
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P r o f i t a b i l i t y  i m p r o v i n g  i n  l i n e  w i t h  p l a n

10–12
/18

10–12
/17

Change
%

CC*
Change

%

2018 2017 Change 
%

CC*
Change

%

Net sales, M€ 122.3 124.7 -1.9 -0.4 337.2 339.4 -0.6 1.9

Operating profit, 
M€ 11.7 13.1 1.6 -5.8

Operating profit,
% 9.6 10.5 0.5 -1.7

Own service 
centers, pcs, 
at period end

188 188 194

* Comparable currencies



O U T L O O K



G U I D A N C E  F O R  2 0 1 9

In 2019, net sales with comparable currencies are 
expected to grow and operating profit to be 
approximately at the level of 2018. In line with Nokian 
Tyres updated 2018 strategy, the company is targeting 
further growth in Russia, Central Europe and North 
America. As a result of ongoing investment programs to 
support the growth, operating profit in 2019 will include 
significant additional operating costs.
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P E A C E  O F  M I N D
I N  A L L  C O N D I T I O N S





G R O U P  O P E R A T I N G  P R O F I T  
P E R  Q U A R T E R  2 0 1 4 – 2 0 1 8

2 0 1 8

• Net sales 1,595.6 M€ 
(1,572.5 M€), +1.5%

• Operating profit 372.4 M€ 
(365.4 M€)

1 0 – 1 2 / 2 0 1 8

• Net sales 473.6 M€
(490.4 M€), -3.4%

• Operating profit 117.2 M€ 
(122.6 M€)
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APPENDIX

C U M U L A T I V E  O P E R A T I N G  P R O F I T  P E R  R E V I E W  P E R I O D

G R O U P  O P E R A T I N G  P R O F I T  P E R  Q U A R T E R
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R A W  M A T E R I A L  
C O S T  D E V E L O P M E N T
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D e c r e a s e d  s l i g h t l y  i n  2 0 1 8

APPENDIX

R A W  M A T E R I A L  C O S T  D E V E L O P M E N T  I N D E X  2 0 1 0 – E 2 0 1 9
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• decreased by 1.0% in 2018 vs. 2017 
positively impacted by currencies

• increased by 4.4% in Q4/2018
vs. Q3/2018

 Estimated to increase 
slightly in 2019 compared 
with 2018
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GREECE
42

N E T W O R K  D E V E L O P M E N T  P R O G R E S S E D

VIANOR – 1,318 SERVICE CENTERS
IN 24 COUNTRIES

• 188 own stores and 1,130 partners

• Own -6, partner -142 vs. year-end 2017

• Largest tire chain in the Nordic countries: 
339 service centers (-7 vs. year-end 2017)

• Largest tire chain in Russia and CIS: 
376 service centers (-236 vs. year-end 2017)

• Central Europe*: 592 service centers 
(195 vs. year-end 2017) 

• USA: 11 service centers (-72 vs. year-end 2017)

NOKIAN TYRES AUTHORIZED DEALERS (NAD) 
– 2,162 STORES

• In 24 European countries, USA and China 

• Increase of 307 stores vs. year-end 2017

N-TYRE – 127 STORES

• In Russia, Kazakhstan and Belarus

• Unchanged vs. year-end 2017
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V i a n o r ,  N A D ,  N - T y r e ;  + 1 5 9  s t o r e s  i n  2 0 1 8

APPENDIX

1

212
USA

11

* In 2017, Ukraine and Moldova were reported in Russia and CIS and
Baltic countries were reported in the Nordic and Baltic countries.
In 2018, both are reported in Central Europe. 



Disclaimer 

Statements in this presentation, which are not historical facts, such as expectations, 
anticipations, beliefs and estimates, are forward-looking statements within the meaning of the 
United States Private Securities Litigation Reform Act of 1995. Such statements involve risks and 
uncertainties which may cause actual results to materially differ from those expressed in such 
forward-looking statements. Nokian Tyres assumes no responsibility to update any of the 
forward-looking statements contained herein. No representation or warranty, express or implied, 
is made or given by or on behalf of Nokian Tyres or its employees or any other person as to the 
accuracy, completeness or fairness of the information or opinions contained in this presentation. 

IT’S A BEAUTIFUL JOURNEY
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