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Q 2  H I T  B Y  C O V I D - 1 9  R E L A T E D  

E C O N O M I C  S L O W D O W N

• Net sales EUR 270.7 million (415.7), -31.9% with 
comparable currencies

• Decline due to COVID-19 and measures taken to reduce high 
carry-over stocks in the Russian distribution channel

• Segments operating profit EUR 24.4 million (98.8)

• Negatively impacted by COVID-19 (EUR -40 million), lower 
volumes in Russia (EUR -20 million), low factory utilization

• Tailwind from lower raw material cost and cost-cutting 
measures 

• Vianor’s performance was excellent: timely reaction to 
market decline
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K E Y  F I G U R E S

EUR million 4–6
/20

4–6
/19

Change
%

CC*
Change

%

1–6
/20

1–6
/19

Change
%

CC*
Change

%

2019

Net sales 270.7 415.7 -34.9% -31.9% 550.5 756.1 -27.2% -25.0% 1,585.4

Segments operating profit 24.4 98.8 40.8 155.5 337.2

Segments operating profit % 9.0% 23.8% 7.4% 20.6% 21.3%

Segments EPS, EUR** 0.09 0.57 0.16 2.01 3.06

Segments ROCE, %*** 10.6% 17.2% 18.6%

Equity ratio, % 63.3% 70.5% 75.9%

Cash flow from operating activities 25.3 -20.8 -13.6 -89.8 219.8

Gearing, % 16.3% 15.7% 2.3%

Interest-bearing net debt 254.1 252.0 41.1

Capital expenditure 36.6 93.7 87.5 148.0 299.6
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*  Comparable currencies 
** EPS 1-6/2019 excl. the impact of the rulings on the tax disputes of EUR 1.08 were EUR 0.86. Segments EPS 1-6/2019 excl. the impact were EUR 0.93.
*** Rolling 12 months

C a s h  f l o w  t u r n e d  p o s i t i v e  i n  Q 2 ,  b a l a n c e  s h e e t  s t r o n g



N E W  C A R  S A L E S  A N D  C A R  T I R E  S E L L - I N  

D R O P P E D  H E A V I L Y  I N  1–6 / 2 0 2 0
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* Nokian Tyres’ core product segments, management estimate 2020

The Nordic countries

New car sales -25%

Car tire sell-in -11%

Heavy tire segments*

North America

New car sales -25%

Car tire sell-in -22%

Heavy tire segments*

Europe (excl. the Nordic countries)

New car sales -40%

Car tire sell-in -19%

Heavy tire segments*

Russia

New car sales -23%

Car tire sell-in -33%

Heavy tire segments*



Q 2 :  P A S S E N G E R  C A R  T Y R E S  

• Net sales decreased as a result of COVID-19 and the measures taken in Russia to 
reduce high carry-over stocks in the distribution channel

• Segment operating profit declined mainly due to COVID-19 (impact EUR -35 million), 
lower volumes in Russia (impact EUR -20 million), and low factory utilization

• Production adjusted according to demand in Russia and Finland. In the US, recruitment 
of second shift postponed
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P r o d u c t i o n  a d j u s t e d  t o  w e a k e n i n g  d e m a n d

4–6
/20

4–6
/19

Change
%

CC*
Change

%

1–6
/20

1–6
/19

Change
%

CC*
Change 

%

2019

Net sales, M€ 163.9 296.8 -44.8% -42.0% 354.4 549.8 -35.5% -33.4% 1,123.8

Segment operating 
profit, M€

13.6 84.7 39.5 150.7 308.5

Segment operating 
profit, %

8.3% 28.5% 11.1% 27.4% 27.4%

* Comparable currencies



NET SALES, M€ 

Q 2 :  P A S S E N G E R  C A R  T Y R E S  B R I D G E

SEGMENT OPERATING PROFIT, M€
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N e g a t i v e  i m p a c t  o f  5 9  M €  f r o m  v o l u m e  o n  s e g m e n t  o p e r a t i n g  p r o f i t

U n a b s o r b e d  S C  
c o s t s  d u e  t o  
l o w e r  v o l u m e s



Q 2 :  H E A V Y  T Y R E S  

• Net sales decreased by 13.1% with comparable currencies due to lower OEM sales
• Excluding the Levypyörä acquisition in August 2019, net sales declined by 21.9%

• Segment operating profit negatively impacted by lower volumes and low factory 

utilization
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W e a k e r  O E  d e m a n d  i m p a c t e d  n e t  s a l e s

* Comparable currencies

4–6
/20

4–6
/19

Change
%

CC*
Change

%

1–6
/20

1–6
/19

Change
%

CC*
Change 

%

2019

Net sales, M€ 40.5 47.8 -15.3% -13.1% 91.6 96.1 -4.6% -3.3% 202.7

Segment operating 
profit, M€

2.6 8.3 10.8 17.3 35.7

Segment operating 
profit, %

6.4% 17.4% 11.8% 18.0% 17.6%



Q 2 :  V I A N O R

• Net sales decreased by 5.4% with comparable currencies

• Segment operating profit EUR 9.6 million. Timely reaction to market decline 
resulted in good performance

• At period end, Vianor had 186 own service centers in Finland, Sweden, Norway, 
and the USA
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E x c e l l e n t  p e r f o r m a n c e  i n  d i f f i c u l t  c i r c u m s t a n c e s

4–6
/20

4–6
/19

Change
%

CC*
Change

%

1–6
/20

1–6
/19

Change
%

CC*
Change 

%

2019

Net sales, M€ 80.8 89.8 -9.9% -5.4% 135.3 146.7 -7.8% -3.9% 336.5

Segment operating 
profit, M€

9.6 9.4 -2.8 -2.6 7.7** 

Segment operating 
profit, %

11.8% 10.4% -2.1% -1.8% 2.3% 

Number of own 
service centers  at 
period end

186 188 189

* Comparable currencies
** Includes EUR 2.0 million profit from sale of real estate



O U R  P R I O R I T I E S  

A R E  C L E A R

• Providing customers with world-class products 

and services 

• Keeping costs in strict control 

• Protecting cash flow by cutting back investments, 

managing working capital, and delaying activities 

→With a valued brand, strong expertise and 

enhanced production capacity, we are well 

positioned to develop our business further as 

the market rebounds
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P E A C E  O F  M I N D
I N  A L L  C O N D I T I O N S



APPENDIX
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G R O U P  O P E R A T I N G  P R O F I T  

P E R  Q U A R T E R  2 0 1 6–H 1 / 2 0 2 0

1–6/2020

• Net sales 550.5 M€ 
(756.1), -27.2%

• Operating profit -13.7 M€ 
(148.0)

4–6/2020

• Net sales 270.7 M€ 
(415.7), -34.9%

• Operating profit -22.8 M€ 
(94.1)
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C U M U L A T I V E  O P E R A T I N G  P R O F I T  P E R  R E V I E W  P E R I O D

G R O U P  O P E R A T I N G  P R O F I T  P E R  Q U A R T E R
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NET SALES, M€ 

H 1 :  P A S S E N G E R  C A R  T Y R E S  B R I D G E
N e g a t i v e  i m p a c t  o f  8 7  M €  f r o m  v o l u m e  o n  s e g m e n t  o p e r a t i n g  p r o f i t

SEGMENT OPERATING PROFIT, M€
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U n a b s o r b e d  S C  
c o s t s  d u e  t o  
l o w e r  v o l u m e s
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P A S S E N G E R  C A R  T Y R E S  N E T  S A L E S  

- Q U A R T E R L Y  C H A N G E S
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M A T E R I A L  

C O S T  D E V E L O P M E N T
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D e c r e a s e d  i n  H 1 / 2 0 2 0

APPENDIX

M A T E R I A L  C O S T  D E V E L O P M E N T  I N D E X  2 0 1 0 – E 2 0 2 0
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N E T  D E B T  A N D  D E B T  M A T U R I T I E S
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N E T W O R K  D E V E L O P M E N T  P R O G R E S S E D

VIANOR – 1,152 SERVICE CENTERS

IN 18 COUNTRIES

186 own stores and 966 partners

Own -3, partner -15 vs. year-end 2019

• Largest tire chain in the Nordic countries: 
339 service centers (-8 vs. year-end 2019)

• Largest tire chain in Russia and CIS: 
378 service centers (-9 vs. year-end 2019)

• Central Europe: 425 service centers 
(unchanged vs. year-end 2019) 

• USA: 10 service centers (-1 vs. year-end 2019)

NOKIAN TYRES AUTHORIZED DEALERS (NAD) 

– 2,226 STORES

• In 24 European countries, USA, China and Japan

• Increase of 44 stores vs. year-end 2019

N-TYRE – 132 STORES

• In Russia, Kazakhstan and Belarus 

• Decrease of 1 stores vs. year-end 2019

V i a n o r ,  N A D ,  N - T y r e ;  + 2 5  s t o r e s  i n  1 – 6 / 2 0 2 0

APPENDIX
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IT’S A BEAUTIFUL JOURNEY

Disclaimer 

Statements in this presentation, which are not historical facts, such as expectations, 

anticipations, beliefs and estimates, are forward-looking statements within the meaning of the 

United States Private Securities Litigation Reform Act of 1995. Such statements involve risks and 

uncertainties which may cause actual results to materially differ from those expressed in such 

forward-looking statements. Nokian Tyres assumes no responsibility to update any of the 

forward-looking statements contained herein. No representation or warranty, express or implied, 

is made or given by or on behalf of Nokian Tyres or its employees or any other person as to the 

accuracy, completeness or fairness of the information or opinions contained in this presentation. 


