
Nokian Heavy Tyres

A forerunner in special tyres
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Nokian Heavy Tyres in brief
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Nokian Heavy Tyres in brief

Sales & Channels

North 
America 

7% 
(5%)

Other 
9% 

(10%)

Finland 
29% 

(30%)
Sweden 

15% 
(16%)

Norway 
11% 
(9%)

CE 
24% 

(23%)

RUK 
5% 

(7%)

Sales areas

Industrial OE 
and Machine 

Dealers 
41% 

(37%)

Other 
5% 

(6%)

Tyre Dealer 
Business 

36% 
(37%)

Vianor
18% 

(19%)

Channel
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Other 
9% 

(8%)

Forestry 
31% 

(28%)

Agri 
19% 

(19%)

Mining & EM
7%

(8%)

On Road 
31% 

(35%)

Harbour 
3% 

(2%)

Sales Mix

YTD 1-9 ’15 (1-9 ’14)



R&D
Focus: Niche products

• 5 application areas

• Close to customer

• End user

Production
Focus: High quality tyres

• Production site in Nokia

o High automation

o Flexible production

o 16 Mkg output

• Off-take production from several 

partners

Sales & Services
Focus: Professional sales channels

• Global OEM

• Nordics

• Central-Europe

• Russia & Kazakhstan

• North America

• Export markets
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CTL

Forestry
Key application areas

Skidder Tractor
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Agri
Key application areas

Tractor Flotation
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Truck & Bus
Key application areas

Tyres Retreads
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Others
Key application areas

Mining Earthmoving Harbour Others
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Future growth strategy

Turnover

+60 M€

150 M€
2014

Operating

Profit %

+4%

16%

2018
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Future growth strategy

Focus areas:

• Skidder sales
– North-America

• Tractor & Flotation 
– Central-Europe & North-America

• Truck & Bus 
– Central-Europe, Russia & North-America
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Future growth strategy

Key Actions:

• Sales force enlargement

• New products according to roadmap

• Increase of production capacity & flexibility

• Availability close to customers

• Sales & service tools (e-commerce)
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Thank you!
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